


Background and Objectives

Background

Canada is known as a country with a broad immigration policy which is reflected in Canada’s ethnic diversity. In 2011,
British Columbia had the second largest share of foreign-born individuals. Approximately 18% of British Columbia’s
population was foreign-born.

Three-quarters (72%) of 15t generation Canadians (foreign-born individuals) in Canada or British Columbia were
previously living in Asia (including the Middle East), with a quarter (24%) being from China and nearly two-fifths (17%)
from India. Yet, relatively little is known about the New Canadian travel market segment.

As such, Destination BC commissioned this research study to learn more about the travel behaviours of New Canadian
1stand 2" generation members of the Chinese and South Asian communities in BC.

Objectives
The key objectives of this research are to understand the travel behavior of New Canadians, in terms of :
* Past and future travel behaviour
*  Motivations and barriers to travel
*  Experience with, perceptions of, and attitudes towards, travelling within BC
» Travel tools used for travel coordination and planning
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Methodology

The survey was conducted online via Insight West’'s multicultural online panel from August 3 to 10, 2016.

Respondents were screened to include BC residents aged 18 years and older as follows:
o 1stgeneration: born outside Canada in one of the following countries:

» China: Mainland China, Taiwan, or Hong Kong

» South Asia: India, Pakistan, Sri Lanka, or Bangladesh

o 2 generation: born in Canada and one or both parents born outside Canada in one of the following countries:
»= China: Mainland China, Taiwan, or Hong Kong
» South Asia: India, Pakistan, Sri Lanka, or Bangladesh

Sample sizes for the different respondent groups are:

1st generation Canadians

2nd generation Canadians 377 284 94

Total (referred to as New
Canadians throughout the report) 755 567 189

. When applicable, information about general BC travellers is mentioned throughout the survey. This information is
based on the Explore BC Campaign Evaluation survey, in field from Dec 13t to 20" 2016, launched to 19+ BC
residents who have travelled out-of-town in 2016 (12-month period).

. Due to lack of availability of census information, the data throughout the report is not weighted to represent the
breakdown of 1st generations’ population based on their length of residency in Canada.
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Education

36%
42%

18-34 High school or less

Some technical college/university

35-54

2%
University degree

Graduate degree

Prefer not to answer

46% i College/technical diploma

Birth place 2" Generation: Parents Place of Birth
Canada Mainland China
Hong Kong Hong Kong
Mainland China Canada
Taiwan India

96%

India | 43% Taiwan

Pakistan m 4% Sri Lanka

Sri Lanka § 2% Bangladesh

B Chinese (n=567)
m South Asian (n=189)

Bangladesh | 19 Other country
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New Canadians in BC regularly travel to international destinations.

e The majority of both groups recently travelled to international destinations.
*  United States is the most popular international destination for New Canadians.

% Who Have Taken at Least 1 Destinations Visited When
Overnight Trip Outside Canada Travelled Outside of BC
N 939, United States 515/09%
ny destination 94% Hong Kong
85% Albert
[ Outside Canada -78% ] o
Ontario
Within BC 67% . .
’ 0 Mainland Ch
but out-of-town 79% aintan ne
Taiwan
Outside BC, 48%
but within Canada 53% India
) Other international
None . Ch|nese (n=567) . Chinese (n:503)
m South Asian (n=189) Other Regions in Asia m South Asian (n=160)
Average number of international overnight trips: 1*t generation Canadians are twice as likely to have
Chinese: 2.5 trips visited Asia or South Asia compared to 2nd
South Asians: 2.4 trips generations.

51% of General BC travellers have travelled to US and 32%

to other international destinations in 2016.
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Leisure or vacation is the main reason for taking international trips for New Canadians.

. Visiting friends and Family is the second most common reason.

Main Motivations for

Travelling Outside of BC

. . 63%
For leisure or a vacation
51%
To visit friends or relatives 299,
39%
For personal reasons |
3%
6%
| own real estate_
1%
For educational reasons 1%
1% B Chinese (n=503)
Other J§ 39 =

m South Asian (n=160)
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The majority of New Canadians have travelled in BC in the past year and a half.

*  The majority of both Chinese and South Asians took at least one overnight leisure trip in BC in the past year and a half.
*  “Desire to see other places first” and high prices in BC are the main reasons for not taking a BC trip.

% Who Have Taken at Least 1

Overnight Trip Within BC
L. 93%
Any destination 949
. 85%
QOutside Canada 78%
Within BC, 7%
but out-oF—town 79%
Outside BC, 48%
but within Canada 53%
None 7:/4’ B Chinese (n=567)

m South Asian (n=189)

South Asians (79%) are more likely than Chinese
(67%) to have recently travelled in BC.

Reasons for Not Travelling in BC in the
Past Year and a Half**
There are other places | want to see first
Too expensive
Not exciting enough
Personal reasons
Nothing to see or do
Not familiar with British Columba

Nowhere to stay overnight

Waiting for work situation to improve

Other

o B Chinese (n=188)
13% ® South Asian (n=40%

For the Chinese New Canadians, the desire to see
other places first is stronger for Ist generations

(47%) compared to 2nd generations (28%). .

82% of General BC travellers have taken at least one BC trip in 2016.
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*Small base size, interpret with caution.
**Only statements mentioned 5% or higher for both groups are presented.
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The majority of New Canadians are likely to take an overnight leisure trip in BC in the next 2 years.
Around three—quarter are |ike|y to travel in BC in the next 2 years.

The most common reasons for being unlikely to travel in BC in the next 2 years is not being interested in BC travel for
Chinese, and preference for travelling elsewhere and/or being too busy for South Asians.

Likelihood of Future BC Reasons for Not Travelling in BC

Travel in the Next Two Years**
) A48% . . 26%
5 - Definitely ceo, Prefer other destination 0%
| Not interested in BC travel 31%
4 24%
19%
| — Too busy
3 ' 17% 29%
14% Too expensive/ lack of funds
2 5% Too ill to travel/health issues
4%
] Have not made any plans
1- Notatall | 2%
otata 3 .
] Miscellaneous
Don’t know 5% m Chinese (n=567) , B Chinese (n=39%)
4% ) Don’t know
m South Asian (n=189) m South Asian (n=14%)
79% of General BC travellers are likely to travel in BC in 2017.
DESTINATION *Small base size, interpret with caution.
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Chinese and South Asians have positive impressions of BC as a travel destination, yet familiarity

with BC is low among both groups.

e Just over half consider themselves familiar with BC as a travel destination.
e  QOver three-quarters have a positive impression of BC as a travel destination.

Overall Impression of BC as Familiarity with BC Travel
Travel Destination Activities and Experiences

33%

> - Very positive 45% Positive 5 - Extremely familiar 26% Familiar
77% 52%
43% 79% 38% 57%
4 34% 4 S
37%
3 3 32%
2 2
1 - Very negative (1);, 1 - Not at all familiar

B Chinese (n=567)

1% B Chinese (n=567) Don’t know
m South Asian (n=189)

1% M South Asian (n=189)

Don’t know

88% of General BC travellers have positive impression of BC as a travel destination

and 68% are familiar with the activities and experiences that BC has to offer.
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City or town sightseeing is the main motivation for taking a BC trip.

* Followed by visiting friends or relatives and visiting beaches, lakes, and rivers.

Motivations for Taking a BC Trip*

1t generation: 47% A
2nd generation: 24%
15 generation: 42% A
2" generation: 25%

City/town sightseeing L 39%

Visiting friends/relatives
Beaches, lakes and rivers 36%
Shopping

Hiking

Touring/driving trip

Visiting National/provincial parks
Sampling local cuisine

Festivals, fairs and events

Arts/culture/history

Among New Canadians, 1** generations
are more interested in sightseeing than
27 generations.

Entertainment, drama and music

67"/9/ B Chinese (n=374)
m South Asian (n=146)

Camping

Vineyards and wine

DESTINATION . . . .
* BRITISH COLUMBIA® *Only statements mentioned 6% or higher for both groups are presented. Research, Planning & Evaluation ‘ 14



BC travels most commonly involve short 1 or 2 night trips in the summer or spring.

BC Travel Season Length of BC Travel
N\ ! V4 . )
A o2 I 5
PN summer vights | <

47% 306 I 35%

60% nights [ 30%

- 31% 1 week l 6%
Winter - 32% or more . 7%

S

/ ) B 2
Fall o e

B Chinese (n=379)
m South Asian (n=257)

B Chinese (n=379)
m South Asian (n=149)

Summer is the most popular season for general BC travellers (56%), followed by fall

(43%), Spring (36%) and winter (26%). On average, they take 6 days long BC trips.
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BC travelers most commonly stay at a hotel or resort and travel with multiple people.

BC Travel Season**

»
*
»

70%
.

oooo
HI:IEIEI
aoao
gooo

-
Motel/ inn

=]
m B 6%

Q B&B/ vacation - 12%
rental -
9%

Other shared
accommodation - 6%

?_@ AirBnB/ - 6%

B Chinese (n=312)
W South Asian (n=99%)

*Small base size, interpret with caution.
DESTINATION

Travel Party Average Size

B Chinese (n=379)
W South Asian (n=149)
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Vancouver Island, Whistler and Okanagan are the most popular destinations for BC travels.

*  Please note all respondents are metro Vancouver residents, hence travelling in Vancouver is not considered a trip.

BC Travel Destinations*

Whistler 333% e
° Vancouver Island NET
Chinese: 41%

South Asians: 33%

Victoria

Kelowna

4 )
Thompson Okanagan NET
Chinese: 28%

South Asians: 31%

Other Vancouver Island

Fraser Valley

Vancouver/Greater Vancouver

Lower Mainland NET
Chinese: 19%
South Asians: 30% A

Tofino

Kamloops

Other Lower Mainland Kootney Rockies NET

Chinese: 6%
B Chinese (n=379) South Asians: 10%

Other British Columbia

Penticton 7% B South Asian (n=149)
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The majority of Chinese and South Asians use trip planning tools in English.

*  While Chinese and South Asians mainly use trip planning tools in English, a small portion also use the tools in other languages
to supplement.

Travel Planning Language

English 96%
99%
o A
Cantonese . 13%
0%
a NET -
N Cantonese/Mandarin: 18%
Mandarin I 8%
0% -
.| 0%
Punjabi
N 10%
1 One-in-five (23%) Chinese 1%t
generation search trip planning
0% . - information in Cantonese or Mandarin
her | B Chinese (n=326) n . '
Other anguage(s) 4% (vs. 13% for Chinese 2™ generation).
m South Asian (n=111)
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More about the respondents...

. To better understand the travel behaviour of 1st and 2"d generation members of the Chinese and South Asian
communities in BC, influence of other factors such as length of residency in Canada, as well as acculturation
score was explored.

. Results indicated that there is no meaningful relationship between length of residency of 1st generations and any
of the key metrics measured in this report.

. Acculturation is the process of adopting the cultural traits or socials patterns of another group (Canadians). Level
of acculturation has been measured by using an adjusted version of the Vancouver Index of Acculturation (the
index uses 20 items to measure level of acculturation — adjusted list is reduced to 10 items).

. Those with high level of acculturation agreed with most of the measures such as “I often participate in North
American cultural traditions” and “I enjoy social activities with typical North American people”.

High Acculturation

Medium Acculturation 93 72 22
Low Acculturation 177 141 36
Total 755 567 189
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New Canadians with a high level of acculturation have taken more trips within BC in the past year

and a half, compared to those with a low level.

% Who Have Taken at Least 1 Overnight Trip Outside Canada

. 93%
. 85%
Within BC, 73%
but out-of-town 62%

Outside BC, 48%
but within Canada 53%

7%
6%

None W High acculturation level (n=485)

m Low acculturation level (n=177)
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Those who are highly acculturated are more likely to travel in BC in the next 2 years.

Likelihood of Future BC Travel

. 53%
— Definitel
4 24%
21%
3 13%
23%

1 - Not at all I

Don’t know |

}4% W High acculturation level (n=485)
8%

m Low acculturation level (n=177)
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New Canadians with a high level of acculturation have more positive impression of BC as travel

destination compared to those with a low level of acculturation.

Overall Impression of BC as Travel Destination

S - Very positive 39%

Positive
77%
4 38% 589,
33%
3
34%
2

1 - Very negative

Don’t know W High acculturation level (n=485)

m Low acculturation level (n=177)
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Those who are highly acculturated are more familiar with BC than those with a low level of

acculturation.

Familiarity with BC Travel Activities and Experiences

¢ 25%
S5 - Extremely familiar —m Familiar

- 67%

4 42% 49%
33%

2

5%
5%

1 - Not at all familiar I3/°

4%
Dor’t know 1°2/07 W High acculturation level (n=485)
° m Low acculturation level (n=177)
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The most popular destination for highly acculturated New Canadians is Vancouver Island, while

Whistler is the most popular destination for those with a low level of acculturation.

BC Travel Destinations*

Whistler % 4

38% Vancouver Island NET
Victoria High Acculturation Level: 40% A
Low Acculturation Level : 29%
Kelowna \ /
-

Other Vancouver Island

Thompson Okanagan NET
High Acculturation Level: 30%

Vancouver/Greater Vancouver Low Acculturation Level : 28%

Fraser Valley

Lower Mainland NET
High Acculturation Level: 21%
Low Acculturation Level : 22%

Kamloops

Tofino

Other British Columbi
er British Columbia Kootney Rockies NET

High Acculturation Level: 6%

Low Acculturation Level : 12%

Penticton

W High acculturation level (n=355)

Other Lower Mainland 10%  m Low acculturation level (n=109)
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While visiting friends and relatives is the main motivator for those with a high level of

acculturation, sightseeing is the main motivator for those with a low level to take a trip in BC.

Motivations for Taking a BC Trip

Visiting friends/relatives
City/town sightseeing 47%
Beaches, lakes and rivers

Hiking

Shopping

Touring/driving trip

Visiting National/Provincial parks
Sampling local cuisine
Entertainment, drama and music

Festivals, fairs and events

Camping

Arts/Cu|ture/History W High acculturation level (n=351)

] ) m Low acculturation level (n=105)
Vineyards and wine
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CONTACT

DESTINATION BRITISH COLUMBIA, Research, Planning & Evaluation:
Email: | Website:

WANT MORE INFORMATION?
To sign up for updates, invites and our industry newsletter, Destination BC News,
click here:
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